
Welcome	
  to	
  the	
  voter	
  registra0on	
  training!	
  This	
  is	
  a	
  great	
  opportunity	
  to	
  let	
  your	
  staff	
  
know	
  why	
  you’ve	
  decided	
  to	
  do	
  this	
  training	
  and	
  the	
  agenda	
  for	
  the	
  training.	
  We’ve	
  
le;	
  the	
  agenda	
  up	
  to	
  you,	
  so	
  you	
  can	
  decide	
  which	
  parts	
  of	
  the	
  presenta=on	
  you’ll	
  
focus	
  on.	
  We	
  recommend	
  making	
  an	
  agenda	
  on	
  a	
  piece	
  of	
  butcher	
  paper	
  to	
  
complement	
  the	
  Power	
  Point.	
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I	
  want	
  to	
  start	
  by	
  talking	
  a	
  li9le	
  about	
  the	
  context	
  of	
  vo0ng	
  rights	
  and	
  vote	
  
registra0on	
  in	
  the	
  United	
  States	
  and	
  in	
  [your	
  state].	
  To	
  get	
  started,	
  we’re	
  going	
  to	
  
watch	
  a	
  short	
  video	
  on	
  the	
  history	
  of	
  vo0ng	
  rights—looking	
  back	
  at	
  some	
  of	
  the	
  many	
  
changes	
  we’ve	
  seen.	
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Play	
  the	
  video	
  by	
  clicking	
  the	
  screen.	
  Once	
  the	
  video	
  is	
  finished,	
  we	
  recommend	
  
asking:	
  Was	
  there	
  anything	
  surprising	
  about	
  the	
  video?	
  What	
  really	
  stood	
  out?	
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Skipping	
  forward	
  from	
  that	
  historical	
  view	
  of	
  voter	
  registra0on,	
  we	
  want	
  to	
  look	
  at	
  
sta0s0cs	
  today	
  too.	
  Unfortunately,	
  there	
  is	
  a	
  large	
  gap	
  in	
  the	
  rates	
  of	
  voter	
  
registra0on	
  for	
  people	
  making	
  higher	
  and	
  lower	
  incomes.	
  In	
  the	
  USA,	
  as	
  of	
  2012,	
  for	
  
people	
  making	
  $60k	
  or	
  more	
  per	
  year,	
  68%	
  were	
  registered	
  to	
  vote.	
  However,	
  for	
  
people	
  making	
  $12.5k	
  (just	
  under	
  the	
  Federal	
  Poverty	
  Level),	
  the	
  percent	
  registered	
  
to	
  vote	
  was	
  just	
  40%.	
  That’s	
  an	
  enormous	
  difference	
  in	
  votes	
  when	
  you	
  look	
  at	
  the	
  
size	
  of	
  the	
  United	
  States.	
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Here	
  in	
  Arizona,	
  there	
  is	
  a	
  similar	
  gap	
  in	
  registra0on	
  rates.	
  You	
  can	
  read	
  out	
  the	
  
numbers	
  if	
  you	
  like—some=mes	
  it’s	
  more	
  engaging	
  and	
  helpful	
  for	
  people	
  who	
  are	
  
more	
  auditory	
  learners.	
  

5	
  



Ok,	
  so	
  the	
  good	
  news	
  is…us!	
  We’re	
  in	
  a	
  great	
  place	
  to	
  change	
  these	
  sta0s0cs	
  and	
  
make	
  an	
  impact	
  on	
  our	
  community’s	
  access	
  to	
  voter	
  registra0on.	
  1)	
  We	
  work	
  with	
  
the	
  folks	
  that	
  most	
  need	
  help	
  ge]ng	
  registered.	
  Very	
  few	
  other	
  groups	
  are	
  really	
  
able	
  to	
  access	
  communi0es	
  like	
  ours.	
  2)	
  Not	
  only	
  do	
  they	
  come	
  through	
  our	
  doors,	
  
they	
  trust	
  us.	
  Trust	
  is	
  very	
  important	
  to	
  voter	
  registra0on.	
  3)	
  This	
  fits	
  into	
  the	
  heart	
  of	
  
our	
  work	
  and	
  mission.	
  4)	
  This	
  can	
  make	
  our	
  organiza0on	
  stronger—the	
  more	
  people	
  
that	
  vote,	
  the	
  stronger	
  our	
  voice	
  becomes	
  and	
  the	
  stronger	
  the	
  voice	
  of	
  our	
  
community.	
  For	
  health-­‐focused	
  groups:	
  5)	
  Voter	
  registra0on	
  can	
  also	
  improve	
  health	
  
outcomes!	
  WebMD	
  has	
  even	
  wri9en	
  about	
  voter	
  registra0on	
  as	
  a	
  “Healthy	
  Habit”	
  
because	
  of	
  the	
  posi0ve	
  effects	
  it	
  can	
  have	
  on	
  individual	
  health	
  outcomes!	
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Ok,	
  we	
  want	
  to	
  come	
  up	
  with	
  a	
  way	
  of	
  talking	
  about	
  this	
  that	
  is	
  specific	
  to	
  our	
  
community	
  as	
  a	
  team.	
  It’s	
  important	
  to	
  make	
  discussions	
  of	
  voter	
  registra0on	
  as	
  
personal	
  and	
  local	
  as	
  possible.	
  So	
  we	
  want	
  to	
  think	
  about	
  how	
  this	
  makes	
  sense	
  for	
  
our	
  community.	
  1)	
  Let’s	
  brainstorm:	
  what	
  are	
  services	
  that	
  are	
  important	
  to	
  our	
  
clients	
  that	
  their	
  vo0ng	
  could	
  help	
  keep	
  funded?	
  Why	
  is	
  voter	
  registra0on	
  important	
  
to	
  our	
  clients?	
  	
  
	
  
Ok,	
  now	
  that	
  we’ve	
  brainstormed,	
  let’s	
  come	
  up	
  with	
  1-­‐2	
  sentences	
  to	
  communicate	
  
that	
  informa0on	
  to	
  our	
  clients.	
  Try	
  to	
  use	
  the	
  structure:	
  “Voter	
  registra0on	
  is	
  
important	
  to	
  our	
  organiza0on	
  (or	
  to	
  our	
  mission)	
  because…”	
  
	
  
One	
  example,	
  from	
  North	
  Carolina,	
  states	
  “Voter	
  registra0on	
  is	
  important	
  to	
  my	
  goal	
  
of	
  figh0ng	
  poverty	
  because	
  it	
  is	
  the	
  1st	
  step	
  to	
  elec0ng	
  leaders	
  who	
  will	
  advocate	
  for	
  
fair	
  and	
  socially	
  just	
  policies.”	
  
	
  
Try	
  to	
  make	
  sure	
  everyone	
  par=cipates	
  in	
  the	
  brainstorm	
  and	
  come	
  up	
  with	
  a	
  
sentence	
  that	
  everyone	
  can	
  remember	
  going	
  forward.	
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Ok,	
  next	
  we’re	
  going	
  to	
  talk	
  about	
  something	
  that	
  is	
  very	
  important	
  to	
  our	
  
organiza0on	
  in	
  general,	
  but	
  becomes	
  even	
  more	
  important	
  when	
  it	
  comes	
  to	
  voter	
  
registra0on.	
  That	
  is	
  what	
  it	
  means	
  to	
  be	
  non-­‐par0san!	
  Does	
  anybody	
  know?	
  What	
  
does	
  non-­‐par0san	
  mean?	
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Ok—so	
  the	
  dic0onary	
  defini0on	
  is…read	
  the	
  defini=on	
  from	
  slide.	
  

9	
  



So,	
  while	
  being	
  non-­‐par0san,	
  there	
  are	
  a	
  few	
  things	
  we	
  can’t	
  do.	
  Read	
  the	
  examples	
  
from	
  the	
  slide.	
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However,	
  there	
  are	
  s0ll	
  many	
  things	
  we	
  CAN	
  do!	
  	
  
	
  
1)  We	
  can	
  absolutely	
  talk	
  about	
  how	
  important	
  vo0ng	
  is!	
  Vo0ng	
  is	
  a	
  non-­‐par0san	
  

issue.	
  You	
  can	
  certainly	
  stress	
  the	
  kind	
  of	
  impact	
  that	
  vo0ng	
  can	
  have	
  for	
  a	
  
community	
  and	
  why	
  it’s	
  important	
  to	
  your	
  organiza0on	
  (in	
  a	
  non-­‐par0san	
  way:	
  
no	
  par0es	
  or	
  candidates!).	
  

2)  You	
  can	
  also	
  highlight	
  important	
  issues	
  in	
  a	
  non-­‐par0san	
  way.	
  For	
  example,	
  if	
  you	
  
know	
  that	
  educa0on	
  is	
  important	
  to	
  your	
  clients,	
  you	
  can	
  talk	
  about	
  how	
  vo0ng	
  
can	
  help	
  them	
  have	
  an	
  impact	
  on	
  the	
  educa0on	
  of	
  their	
  children.	
  However,	
  you	
  
can’t	
  say,	
  vote	
  for	
  the	
  Democra0c	
  party!	
  They’re	
  going	
  to	
  make	
  your	
  kids’	
  
educa0on	
  great!	
  Does	
  everyone	
  see	
  the	
  difference?	
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Ok,	
  so	
  quickly:	
  why	
  does	
  this	
  ma9er?	
  What’s	
  at	
  risk	
  if	
  we	
  were	
  to	
  be	
  ‘par0san’	
  or	
  to	
  
endorse	
  a	
  specific	
  candidate	
  or	
  party	
  with	
  our	
  clients?	
  
	
  
1)  We	
  could	
  lose	
  their	
  trust.	
  

2)  We	
  could	
  lose	
  our	
  501(c)(3)	
  tax	
  status,	
  and	
  our	
  funding,	
  as	
  an	
  organiza0on.	
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Ok,	
  we	
  hope	
  everybody	
  feels	
  confident	
  about	
  what	
  it	
  means	
  to	
  be	
  non-­‐par0san!	
  We	
  
have	
  a	
  quick	
  quiz	
  to	
  test	
  our	
  knowledge.	
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Title	
  pop	
  up	
  first	
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Title	
  pop	
  up	
  first	
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Title	
  pop	
  up	
  first	
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Ok,	
  we	
  also	
  want	
  to	
  talk	
  briefly	
  about	
  how	
  to	
  avoid	
  voter	
  registra0on	
  fraud.	
  Providing	
  
false	
  informa0on	
  on	
  a	
  voter	
  registra0on	
  applica0on	
  is	
  voter	
  registra0on	
  fraud.	
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That	
  means,	
  we	
  need	
  to	
  avoid	
  these	
  ac0vi0es.	
  Read	
  the	
  informa=on	
  on	
  the	
  slide.	
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Read	
  the	
  informa=on	
  on	
  the	
  slide.	
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Ok,	
  just	
  like	
  the	
  other	
  quiz,	
  we	
  just	
  want	
  to	
  do	
  a	
  quick	
  review	
  of	
  the	
  informa0on	
  
we’ve	
  just	
  covered.	
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Addi0onal	
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Addi0onal	
  	
  

22	
  



Ok,	
  next	
  up,	
  we’re	
  going	
  to	
  talk	
  through	
  the	
  important	
  informa0on	
  to	
  providing	
  voter	
  
registra0on	
  in	
  Arizona.	
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Refer	
  to	
  your	
  State’s	
  Summary	
  for	
  this	
  informa=on.	
  Read	
  the	
  informa=on	
  that	
  
answers	
  these	
  ques=ons	
  with	
  your	
  team.	
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Now	
  we’re	
  going	
  to	
  talk	
  about	
  the	
  ways	
  to	
  register	
  to	
  vote	
  in	
  Arizona.	
  First,	
  you	
  can	
  
register	
  to	
  vote	
  online.	
  This	
  is	
  a	
  screen	
  shot	
  and	
  the	
  URL	
  of	
  where	
  you	
  can	
  register.	
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Next,	
  you	
  can	
  register	
  to	
  vote	
  or	
  help	
  people	
  register	
  using	
  the	
  Arizona	
  paper	
  voter	
  
registra0on	
  form.	
  	
  
	
  
The	
  deadline	
  to	
  turn	
  in	
  paper	
  registra0on	
  forms	
  is	
  CONSULT	
  YOUR	
  SUMMARY	
  
DOCUMENT.	
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In	
  order	
  to	
  obtain	
  Arizona	
  paper	
  voter	
  registra0on	
  forms,	
  you	
  can	
  print	
  them	
  in	
  your	
  
offices	
  or	
  drive	
  to	
  pick	
  them	
  up	
  from	
  your	
  nearest	
  elec0on	
  officials	
  office.	
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In	
  order	
  to	
  turn	
  in	
  paper	
  voter	
  registra0on	
  forms,	
  you	
  can	
  mail	
  them	
  or	
  you	
  can	
  drop	
  
them	
  off	
  in-­‐person	
  at	
  your	
  nearest	
  elec0on	
  officials	
  office.	
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The	
  third	
  way	
  to	
  register	
  in	
  Arizona	
  is	
  to	
  use	
  the	
  Federal	
  Form.	
  You	
  can	
  get	
  a	
  Federal	
  
Form	
  by	
  going	
  online	
  and	
  prin0ng	
  off	
  the	
  PDF	
  of	
  the	
  form.	
  You	
  will	
  then	
  need	
  to	
  mail	
  
it	
  in	
  to	
  the	
  appropriate	
  elec0ons	
  office—the	
  address	
  is	
  provided	
  in	
  the	
  instruc0ons	
  
for	
  the	
  form.	
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Comple0ng	
  a	
  voter	
  registra0on	
  form	
  in	
  Arizona	
  should	
  be	
  a	
  two-­‐step	
  process.	
  Part	
  I	
  is	
  
to	
  make	
  sure	
  all	
  the	
  required	
  informa0on	
  is	
  completed.	
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Go	
  through	
  the	
  required	
  informa=on,	
  suggested	
  informa=on,	
  etc.	
  line	
  by	
  line	
  with	
  
your	
  team.	
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The	
  second	
  part	
  of	
  comple0ng	
  the	
  Arizona	
  voter	
  registra0on	
  form	
  is	
  making	
  sure	
  you	
  
have	
  sa0sfied	
  the	
  Proof	
  of	
  Ci0zenship	
  Requirements.	
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Usually,	
  you	
  can	
  sa0sfy	
  the	
  Proof	
  of	
  Ci0zenship	
  requirement	
  by	
  simply	
  wri0ng	
  
informa0on	
  down	
  on	
  the	
  form.	
  These	
  are	
  the	
  boxes	
  where	
  you	
  can	
  do	
  so—the	
  
informa0on	
  is:	
  Point	
  out	
  in	
  RED	
  the	
  Proof	
  of	
  Ci=zenship	
  requirements.	
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Some0mes,	
  however,	
  it	
  will	
  be	
  easier	
  to	
  provide	
  a	
  copy	
  of	
  a	
  Passport	
  or	
  Birth	
  
Cer0ficate	
  instead	
  of	
  wri0ng	
  informa0on	
  on	
  the	
  form.	
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One	
  of	
  the	
  most	
  important	
  things	
  you	
  can	
  do	
  in	
  helping	
  others	
  to	
  register	
  to	
  vote	
  is	
  
learn	
  how	
  to	
  spot	
  errors	
  in	
  a	
  form	
  while	
  the	
  person	
  who’s	
  filling	
  it	
  out	
  is	
  s0ll	
  standing	
  
there	
  with	
  you.	
  AS	
  DISCUSSED,	
  YOU	
  CANNOT	
  ALTER	
  OR	
  WRITE	
  ON	
  A	
  FORM	
  ONCE	
  A	
  
PERSON	
  HAS	
  LEFT.	
  YOU	
  MUST	
  HAND	
  IN	
  THAT	
  FORM—INCOMPLETE	
  OR	
  NOT—TO	
  
ELECTION	
  OFFICIALS.	
  So,	
  we’re	
  going	
  to	
  prac0ce	
  looking	
  a	
  few	
  forms	
  with	
  errors.	
  
Each	
  form	
  is	
  missing	
  something	
  important.	
  You’ll	
  have	
  to	
  spot	
  what	
  it	
  is.	
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Residence	
  address	
  cannot	
  be	
  a	
  PO	
  box.	
  It’s	
  no	
  problem	
  if	
  someone	
  does	
  have	
  a	
  PO	
  
box—they	
  just	
  can’t	
  put	
  it	
  as	
  their	
  residence	
  address.	
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This	
  person	
  didn’t	
  provide	
  proof	
  of	
  ci0zenship	
  at	
  all.	
  They	
  also	
  didn’t	
  check	
  the	
  box	
  at	
  
the	
  top	
  to	
  get	
  a	
  ballot	
  in	
  the	
  mail	
  or	
  write	
  their	
  telephone	
  number.	
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This	
  person	
  forgot	
  the	
  final	
  checkboxes.	
  This	
  would	
  actually	
  make	
  their	
  form	
  
incomplete	
  and	
  unable	
  to	
  be	
  processed.	
  And	
  they	
  forgot	
  their	
  telephone	
  number.	
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No	
  signature!	
  Very	
  common!	
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Our	
  final	
  area	
  that	
  we	
  will	
  discuss	
  today	
  is	
  best	
  prac0ces.	
  How	
  do	
  we	
  actually	
  take	
  all	
  
this	
  informa0on	
  we’ve	
  learned	
  and	
  turn	
  it	
  into	
  effec0ve	
  conversa0ons	
  with	
  our	
  
clients	
  and	
  community	
  members?	
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First	
  of	
  all,	
  we	
  need	
  to	
  ask	
  in	
  an	
  appropriate	
  and	
  effec0ve	
  way	
  if	
  the	
  person	
  needs	
  to	
  
UPDATE	
  their	
  voter	
  registra0on.	
  Asking	
  “Are	
  you	
  registered	
  to	
  vote”	
  is	
  simply	
  too	
  
direct	
  and	
  not	
  effec0ve.	
  It	
  also	
  fails	
  to	
  OPEN	
  A	
  CONVERSATION	
  about	
  voter	
  
registra0on.	
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Instead	
  of	
  asking	
  if	
  someone	
  is	
  registered,	
  try	
  asking	
  instead	
  read	
  the	
  sugges=ons	
  on	
  
the	
  slide.	
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It’s	
  also	
  important	
  to	
  be	
  persistent.	
  	
  
	
  
Can	
  everyone	
  please	
  name	
  three	
  reasons	
  someone	
  might	
  need	
  to	
  fill	
  out	
  a	
  voter	
  
registra0on	
  form	
  again	
  (or	
  update):	
  
	
  
1)  Moved!	
  Change	
  of	
  address	
  
2)  Change	
  of	
  name!	
  Marriage/divorce	
  are	
  common	
  reasons	
  
3)  Hasn’t	
  voted	
  in	
  a	
  while.	
  This	
  last	
  one	
  is	
  just	
  to	
  be	
  safe	
  that	
  nothing	
  has	
  changed	
  

for	
  your	
  client	
  that	
  would	
  trigger	
  an	
  update	
  or	
  that	
  nothing	
  has	
  changed	
  on	
  the	
  
voter	
  rolls.	
  It’s	
  also	
  an	
  easy	
  and	
  non-­‐aggressive	
  way	
  for	
  someone	
  to	
  admit	
  they	
  
might	
  need	
  to	
  re-­‐fill	
  out	
  the	
  form.	
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Great!	
  For	
  our	
  final	
  ac0vity,	
  we’re	
  going	
  to	
  do	
  some	
  role	
  plays.	
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Everybody	
  grab	
  a	
  partner	
  and	
  make	
  sure	
  you	
  have	
  your	
  Manuals	
  open	
  to	
  your	
  scripts	
  
(pages	
  18	
  and	
  19).	
  There	
  is	
  a	
  script	
  in	
  Spanish,	
  as	
  well.	
  If	
  possible,	
  group	
  Spanish	
  
speakers	
  together	
  so	
  they	
  can	
  prac=ce	
  in	
  both	
  languages.	
  Have	
  each	
  person	
  go	
  
through	
  the	
  script—make	
  it	
  easy!	
  Then	
  swap.	
  Once	
  both	
  pairs	
  are	
  done,	
  we’ll	
  
prac0ce	
  a	
  more	
  challenging	
  scenario.	
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Ok,	
  this	
  is	
  informa0on	
  that	
  should	
  inform	
  your	
  next	
  role	
  play.	
  Pick	
  one	
  person	
  to	
  be	
  
the	
  client.	
  The	
  person	
  will	
  act	
  out	
  the	
  role	
  play	
  with	
  this	
  informa0on.	
  Try	
  to	
  
brainstorm	
  ways	
  of	
  handling	
  this	
  situa0on	
  in	
  real	
  life!	
  	
  
	
  
Add	
  up	
  Scenario	
  2	
  (Click	
  again):	
  	
  
Ok,	
  now	
  you	
  should	
  swap	
  and	
  whoever	
  was	
  the	
  nonprofit	
  staff	
  person	
  before	
  will	
  
now	
  be	
  the	
  client.	
  They	
  should	
  use	
  the	
  informa0on	
  in	
  Scenario	
  2.	
  	
  
	
  
Tips	
  to	
  give	
  your	
  folks:	
  
-­‐  Remember	
  to	
  NOT	
  debate	
  poli0cs	
  
-­‐  Share	
  why	
  voter	
  registra0on	
  is	
  important	
  to	
  the	
  organiza0on	
  and	
  to	
  them,	
  

personally	
  
-­‐  Remember	
  to	
  validate	
  difficult	
  feelings	
  or	
  experiences	
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Wrap	
  up	
  however	
  seems	
  fi/ng	
  for	
  your	
  group!	
  Generally,	
  this	
  is	
  when	
  we	
  
recommend	
  le/ng	
  your	
  staff	
  know	
  if	
  you	
  will	
  be	
  collec?ng	
  forms	
  or	
  not!	
  
	
  
Disclaimer:	
  The	
  informa0on	
  in	
  this	
  document	
  is	
  for	
  general	
  guidance	
  only.	
  It	
  does	
  not	
  
cons0tute	
  legal	
  advice	
  and	
  should	
  not	
  be	
  used	
  as	
  a	
  subs0tute	
  for	
  consulta0on	
  with	
  
professional	
  legal	
  or	
  other	
  competent	
  advisers.	
  Project	
  Vote	
  is	
  not	
  responsible	
  for	
  
any	
  errors	
  or	
  omissions,	
  or	
  for	
  the	
  results	
  obtained	
  from	
  the	
  use	
  of	
  this	
  informa0on.	
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